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Rajbhasha Ratna & Rajbhasha Yodha 
Award by “Ashirvaad”, a renowned 
Literary and Cultural Organization. 

For propagating the usage of Official 
Language Hindi, the Rajbhasha Ratna 
award was conferred by “Ashirvaad”, 
a renowned Literary and Cultural 
Organization to DMD (HR) & CDO Shri Om 
Prakash Mishra. The award was given by 
the Honorable Governor of Maharashtra, 
Shri Bhagat Singh Koshyari. Rajbhasha 
Yodha award was conferred on your 
General Manager (Rajbhasha & Corporate 
Services), Shri Dinesh Pruthi. 

Awards from the Town Official 
Language Implementation Committee 
to SBI. 

The Town Official Language 
Implementation Committee, constituted 
under the Chairmanship of the State 
Bank of India, Bhubaneswar, Rajkot 
and Jabalpur, were awarded first prize 
for their outstanding performance in 
implementing official language policy in 
their respective towns. Similarly, your 
Administrative Offices at Nizamabad and 
Surat bagged 2nd Prize for implementation 
of Rajbhasha, while Administrative Office 
Patna was awarded the Third Prize for 
best implementation.

5.	 Marketing and 
Communications

The Marketing and Communications 
(M&C) Department is responsible for 
Bank’s branding, product marketing, and 
corporate communications initiatives. 
The Department adopts a contemporary 
marketing approach to give impetus to 
the digital initiatives and connect with 
young India. It endeavours to develop and 
implement integrated marketing strategies 
to address the business challenges of 
different divisions of the Bank, including 
Indian and overseas operations. This 
Department comprises domain skilled 
professionals and specialists drawn from 
various relevant fields - media, marketing 
communications, digital marketing, 
advertising, and public relations. 

Throughout the Pandemic, even though 
the branches and ATMs were functioning 
uninterruptedly, the focus of the M&C 
department was to promote your Bank’s 
digital initiatives for the safety of customers 

and staff. Bank undertook various 
initiatives to increase the download and 
consistent use of SBI’s digital banking 
channels like YONO, SBI BHIM Pay, Yono 
Lite, etc. The M&C department engaged 
with Bank’s customers to increase the 
awareness of alternate channels and their 
safe usage. Bank also undertook various 
brand/marketing initiatives like “I am the 
I in SBI”, “Har Tyohar Shubh Shuruat”, 
“Easy-Ride”, etc. and campaigns such as 
#HumSabkaSBI, #BankerToEveryIndian, 
#SbiAapkeSaath etc. on various social 
media platforms for creating customer 
awareness about Bank’s products and 
services.

The M&C team launched major marketing 
campaigns for products such as Home 
Loans, Personal Loans, Current Accounts, 
NRI Services, and Digital Products, among 
others. The Department also initiated one 
of its kind, Media-outreach programme 
for the customers and took the products 
and services of the Bank to every corner 
of the Country. Various media channels 
such as print, social media, digital 
platforms, websites, and ATMs, among 
others, were used for the campaigns. The 
Department also promoted Bank’s several 
sustainability initiatives and CSR activities 
through various media platforms.   

Along with the other marketing initiatives, 
Bank plans to further promote its various 
digital initiatives and its flagship product 
YONO. The thrust of the M&C Department 
is to constantly redefine and reinvent all its 
marketing initiatives to stay relevant and 
act as a change catalyst for State Bank of 
India to retain the glory of being one of the 
most vibrant and trusted brands

6.	 Vigilance Mechanism
There are three aspects to the 
vigilance function- Preventive, Punitive 
and Participative. Based on past 
experiences/incidences, system/process 
improvements are being undertaken 
continuously by leveraging technology, 
and the guidelines of your Bank are being 
streamlined as a preventive vigilance 
measure.

During this year Vigilance, Awareness 
Week was observed from 25th October 
2021 to 1st November 2021, with the 
theme “Independent India @ 75: Self 

Reliance with Integrity; mJele b$ e Yeejle @ 75: 
mel³ ee f v e÷e me s Deelcee f v eYe &jlee ~” As a part of an 
observance of Vigilance Awareness Week, 
“Integrity Pledge” has been administered 
to all staff members. All channels of your 
Bank, such as SBI Times, ATMs, CDMs, 
Internet Banking, Facebook, Twitter, 
Instagram, and LinkedIn, are used to 
create awareness among employees 
and the public on the theme of Vigilance 
Awareness Week (VAW). 

During the VAW, we hosted a conference 
of CVC with the Top Management of your 
Bank. The Commission was presented 
with the elaborate Preventive Vigilance 
measures your Bank took. The Chief 
Vigilance Commissioner also launched the 
Vigilance Bulletin 2021. Commission also 
appreciated various efforts undertaken by 
your Bank. 

We also hosted a meeting of the 
Department of Financial Services (DFS), 
Central Vigilance Commission (CVC) 
and CMDs of all Public Sector Banks on 
01st October 2021 to discuss the staff 
accountability framework and ABBFF 
Committee. 

The Commission, in consultation with 
RBI and DFS, has extended the scope of 
ABBFF to cover all fraud cases involving 
an amount of `3.00 crores and above and 
examine the role of all levels of officials 
/ Whole Time Directors (including ex-
officials / ex-WTDs) in all Public Sector 
Banks, with cut off date of 06.01.2022. 
Earlier, only fraud cases above `50.00 
crores were referred to ABBFF.

The DFS, in consultation with CVC, 
also issued a new framework of staff 
accountability examination in all the cases 
up to `50.00 crores vide their letter dated 
29.10.2021. DFS also advised all banks to 
frame the staff accountability policy within 
this framework, effective from 01.04.2022.

The Vigilance Department has conducted 
609 preventive vigilance programs, 122 
EO/PO/IO training, and 42 Investigation 
officers training, covering 10,250 
officers. In addition to conducting suo-
moto investigations in complaint prone 
branches and branches where the RFIA 
Auditor observed serious irregularities, 
we have started conducting Suo-moto 




